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Abstract:

This research aims to try to address one of the most important concepts of modern
marketing communication, which is the concept of viral marketing, which is one of the most
prominent intellectual philosophies developed in the field of digital marketing, by trying to
review the conceptual framework of viral marketing, and the successful experiences of
organizations (commercial and political) applied to this The marketing pattern to elucidate the
ways of employing the new media produced by the Internet, and this research paper attempts
to provide a forward-looking reading of the future prospects of viral marketing through new
media of communication, according to the following axes: Viral marketing growth axis, the
need for viral marketing and how to use it, frameworks axis Legal for viral marketing
campaigns, and finally the focus of research in the field of viral marketing.

Keywords: Viral Marketing, Internet, New Communication Media, Social Networking Sites.
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