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Abstract 
           The current research aims to construct a measure of the counterintuitive in the educational 
guides. The researcher studied the previous studies. The research was constructed from (20) 
sections divided into two fields and the researcher presented the tool to the arbitrators. The 
researcher extracted the truth and persistence. Diyala Governorate and the research community 
reached (750) guides and guides. The sample of the research was determined from (400) guides 
and guides. The statistical psyches program was used in processing the data. The results of the 
research showed that the construction of the counter- Vq scientific methodology, and in 
accordance with the result reached by the current research, it has crystallized some of the 
recommendations and proposals. 
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 Research Procedures  
   

. 
. Population of the Research  
    (750) 

. (1). 
                                                                    (1)   

                                   
 

 
                       

750 403 347 
 
 . Sample of Research   

      
( 400) 

1-   :      (400)    (403)  (347) .  
2-      :       (400)  . 
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   " "  Cognitive Dissonance    Festinger 

" Opinion  contrary  "    
      

Contra  -  Suggestion   :  " "       
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 : Independence Thinking) )  
    

(2005: 210) :   
  

(: 2007 ). 
 :   Conviction  (1984: 35)  

( 

1986: 85) .    
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(1) .  
.  

(20) 

" " 
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.  :  
    : (400) 

. Discrimination power    

27% 27%     
 (108) 27%   

(400) (69 , 80) 

(41, 62) . (T-Test) " 

"     
  (961)       (050) 

(214)        
(15) " "    (2) (20) . (3) 

(2) 
                          

   
 

    
  *  

T-test  

 
 

    Mean 
 

Std. Deviation 
 

Mean 
 

Std. Deviation 
1 85993  272110  46173  854030  5335   
2 99072  802980  43522  997880  5084   
3 51853  703550  35192  035041  6889   
4 68523 574340  89812  040671  8816   
5 44443  846470  38892  066341  0578   
6 62963  539860  92592  903820  9466   
7 87043  434330  21303  937790  6116   
8 25003  918400  79632  944830  5783   
9 21303  014391  47222  218691  8554   

10 66673  669770  04633  017461  2935   
11 12963 907830  57412  051961  1554   
12 54633  675120  92592   983070  4065   
13 55563  789340  51852  187801  5577   
14 97222   018141  43522  112991  7003   
15 74072  079721  54632  113921  3031   
16 88892  930610  90741  942630  7007   
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17 37963  769970  73152  982140  3975   
18 65743  598470  34263  822150 2173   
19 62043  693330  49072  106441  9918   
20 52783  633320  77782  899980  0837   
21 50933  942210  92592  011191  3864   

* (961) (050) (214).  
() :  

( 0980) (050)   
(398) (15) ( ) 

 (3).  
              (3)           

 
 

 
 

  
 

 
 

  
 

 
 

 

1 2990   8 3020   15 0390   
2 1670   9 3310   16 4080   
3 4700   10 2890   17 3180   
4 3140   11 2900   18 2260   
5 3610   12 2880   19 4790   
6 4080   13 3430   20 3720   
7 4610  14 2020   21 2850   

: 
(400)   

 
(050) (15) 

(4) .  
(4) 
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    (13)         

•  2.  
  

1 4120   
  

 

12 3080  
2 3680  13 5170  
3 5590   14 4390  
4 4630  15 0310  
5 5370    2.    16 5250  
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6 5520  (6 )    17 5490  
7 4880  18 3150  
8 1630  19 5880  
9 4880  20 4530  

10 3080  21 4380  
11 4390    

    
.  

 )  : ()    
( 1998: 163 ) 

:  
• Face Validity   
  

  construct Validity 
  :  
()  (): 

(3) .  
():   

(4) .   
() () : 

 
(400 )       

   (050) 

(5) .       
(5) 

  
              

    1 7420 7270 
      1     4470 

   1 

. Reliability  
•     ( ) Test – Retest 
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(1985 : 671) 

(78) 

(880) .  
•   Split-Half    

    
(710) (   ) (830) 

  (   R2) (500  750)   
( 2008: 152) (6880) 

  .  
•  :         (422912)        

     (800)             (770772)     

   (760)           ±    .  
:  

 (14)    ( 6) 

  ( 20  ,80 )    
( 50).  

 

    
(6) (1) . 

                                       (6)  
                         

  Mean          947564  
           Median 000066  

    Mode             0068  
 std. Deviation 121966  
    skewness 6720-  

kurtosis       6900  
  inimum     0041  

    aximum 0080  
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