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Abstract  :  
The modern outlook for economic institutions is limited to reconsidering their internal policies 
before the external ones, especially those related to activating the internal institutional 
communication and modernizing the institution according to modern information tools and 
technologies that increase and improve the institution's profitability and establish its 
development. The rapid development of information technology inevitably contributes to 
enhancing the enterprise enterprise's ability to innovate by making fundamental improvements in 
business processes and strategies, and by leveraging and managing available knowledge for 
projects. 
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Among the winning institutional strategies must be those that give the opportunity and the 
opportunity for their employees to create and innovate and to unleash the capacities and special 
qualifications for the purpose of development and production, considering that innovation is a 
key factor of production, like capital and labor, and even more important because it The main 
engine and catalyst for qualitative growth. In fact, the ability of enterprises to innovate by 
improving their internal and external policies, developing competencies and supporting creativity 
has a direct impact on their competitiveness and performance. Successful enterprises are 
characterized by technology and product production, with an internal capacity to develop 
development plans, the demand. 
The current view is that the new economy - the knowledge-based economy - associated with the 
introduction of modern information technology and the activation of internal communication is 
one of the most important factors that can lead to economic growth and a sustainable increase in 
productivity. 
In this paper, we will attempt to address information technology as a new tool in the economy, 
and mechanisms to improve and activate internal institutional communication by highlighting its 
impact on productivity at various levels  

And what is the impact of their application on the Algerian economic institutions. 
key words:Modernization, Information Technology, Interiors in Enterprise, Innovation, New 

Economy, Knowledge Economy. 
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