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Summary:  
The Arabic region has witnessed in recent years political transformations, major security led to 
the effects of reflexive on their economies, extended to its image in the outside world, was one of 
the most prominent sectors affected tourism, as is the case in Tunisia, Egypt, Yemen, Syria, Iraq, 
... That was the focus of the economy of many of these countries. 
And on the other hand, Algeria Lives economic conditions to unstable in light of the retreat of oil 
prices the backbone of the national economy, and the beginning of thinking in finding 
alternatives to the advancement of the economy to avoid an economic crisis consequences. 
Indeed initiated in activating some measures to upgrade the tourism sector, and entrepreneurship 
proved their effectiveness and realistic, and accessible to the official authorities 
but depends not only on the will of the Authority and material support but needed to the 
existence of a culture of encouraging entrepreneurship and tourism in Algerian society to provide 
a climate that caters to all parties, especially the young people of this category that found the 
necessary support, there is no doubt that it will play key role in achieving sustainable 
development and the advancement of the wheel of the national economy. 
Keywords: tourism, entrepreneurship, culture of tourism, culture of entrepreneurship. 
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