
                                        

 

–  2018  132 

--  
             

 
  

 .439 
 )  46.24% 53.76 % (-  15 

20    .
   

  
Abstract : 
      This study aims to identify the coranic individual and social values among Algerian youth 
and test differences in their values orientation according to the sample characteristics. The study 
was conducted with 439 Algerian youth (46,24% males and 53,76% females) aged from 15 to 20 
years old and affiliated to the three levels of education. Results revealed that holding a facebook 
accounts helped youth to enhance their  individual and social values. Also, significant 
differences has been registered in the individual and social values according to sex and level of 
education respectively.   
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