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Abstract  

The psychological lesson is considered an important refuge to literary criticism, and 
monetary studies have become the basis of the link between literature and society and from it to 
the psyche of the author. We find that psychology stands in a distinct position in its approach to 
creativity, trying to decipher the text and the creative codes. The importance of this study is to 
trace the psychological and the critical track of  Rose Mary Shahin and Aisha bint Al-maâmoura, 
who gave great attention to the psychological trend and applying it  to the narration, especially 
“the story and the novel”, in which we note the nature of the surface study, which dominated the 
general analysis according to psychological comparison. 
Key words: The subconscious, the character, Emotion, Moods, innate disposition, sexual hiring. 
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