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Abstract: 
this study focuses on a important subject which is the social responsibility of the university, and 
which institutions of different work nature cannot ignore or abandon it ,In light of the global 
challenges of globalization, competition and technological development, Although the main role 
of the university was represented in the scientific knowledge message, but the challenges of the 
age and requirements imposed on the university responsibilities and roles touched various 
aspects of daily life, Accordingly the aim of this study is to focus on the role that social 
responsibility can play in improving the mental image of university and enhancing its status in  
society As one of the main activities of the university in the present era. 
Keywords: social responsibility, mental image. 
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