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Abstract: 
Religion plays an important and important role in establishingsome of the pillars of daily life and 
supportingthem and enhancingsome aspects throughtheirrole in the family and social solidarity 
and in the unity of feelings and the existence of the different groups in society which show the 
latter throughsome socio-cultural practices such as rituals and religious rites and the construction 
of mosques, The shrines and monuments of a religious nature, whichreflecttheirculture and their 
spiritual  and  religious  affiliation  through  the  times  between  the  different  peoples,  which  are  
transferredthrough the process of socialization and based on the preservation of 
thisheritageinheritedreligiousheritage The righteousness of generations by offeringobedience, 
respect, commitment and submission and submission to him. 
In thispaperweaim to shed light on the popularreligiousheritage and itspivotalrole in 
tourismdevelopment and promotion. 
Keywords: religion, folklore, tourism. 

1-  

 

 . 1   

                                                                            .  



– -                             
 

226   2019  

2– : 

                                                                   :   

2-1- : 

 .  

2-2- :

  

2-3- :

.   

:   

-: :   

-: 

  

 - : 

  

-

 .  

- :  

-  

 -

.   

-. 2  

-: :   

-  

 -   

-  

. 3  

.   



– -                             
 

227   2019  

 ( ) 

   

                                           .   

 

39 )

.(  

.   

    .   

2- Folk tradition:  

) 4(  

() 5  .  
6  

7  " " 

 " " . 

.

 "8 

. 9  

"  "

  

 3 -    :   



– -                             
 

228   2019  

urbanization  
Modernization .10                                                                                                                             

 

 " " 

. 11  

. 12 

 

13                                                      

 

 .   

 :

            .  

 :



– -                             
 

229   2019  

  

  

14.  

 

– - 

    

 

...   

15  

4 -  

  

 -

 .16  

 -

   

 -



– -                             
 

230   2019  

  

  

 -

                            .–

  . 

                                                                                      : 
                                                             

1 

" 2 1 

3-4 2  

4 3  
 

  198288 4  

 

 1997243. 5  

243. 6  

19783 7  
8  

2008 229        

 

2018 224. 9  

201212 10  

 13 11  

-

-2018162 12  

201711 13  

 13 14  

 14 16 15  

 201130 16  


