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Abstract: 
 Strategic cost analysis is new approach to overcome some of the limitations of traditional cost accounting 
and to enhance the performance of the company and usefulness to strategic decision-making. This paper 
presents a framework to ABC and TC systems to enhance competitive advantage in global markets. In 
this era of intense competition on price and quality, strategic cost analysis system plays an important role 
in improving competitive strategy and to enhance the quality of the decision-making process.  
key words: Activity-based Costing, Target Costing, Strategic Cost Analysis, Performance. 
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Reference: Ashvine Kumar, Strategic cost management – Suggested Framework For 21st Century, 
Journal of Business and Retail Management Research (JBRMR), April 2011, Vol 5 Issue 2, P.121. 
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Reference: Shank, J. K, Strategic Cost Management: New Wine or Just New Bottles?, Journal 
of Management Accounting Research, Vol. 1, Fall, 1989a, p. 55. 
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