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Abstract: 
Recent technological developments in the world have affected all areas of economic, social, political and 
cultural fields which led to the emergence of the Internet as an essential fact to the contribution of 
opening opportunities for communication and interaction through social networks. In this trend, Hotels 
exploited these networks to promote their hotel hosting services through the creation of pages on 
Facebook, Twitter, Instagram, YouTube  … etc. 
In that sense, it highlights the need to know the role played by social media networks in the promotion of 
the services offered by hotels for tourists by answering the basic problematic: What is the role of social 

networking sites to promote hotel services  

Key-words: promote hotel services, social networking sites, hotels. 
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1 .The hotel promotion mix" :

2 .  
 :  

 . Personal selling :
 . 

 .  Advertising  : . 
 . Sales promotion .  : 
 . Public relations  :

 . 
 . Publicity :

 . 
 . Sponsorship : 

3  . 
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 . Merchandising :
 :  . 

 Ordering room service  
 Plan for Taxi  
 Drinking in the bar  
 Booking diner table 4 

 ...... 
 .   Marketing direct :Dubois et Jolibert  " :

 :  
 (personnalisés) 

 . 
 

5 . 

 :  
 6 SMS . 
  .( )  
 7 . 

 .  : . 
 :  

1.  :
classmates.com 1995 8 .Six Degress.com 1997 

 Six Degress.com   My 

space.com  2003 
Face Book.com 

 " " 9 . 
2.  :"

10 . 
   :

 :  ....Face BookTwitter  

Linkedin  Youtube  +Google ……..     
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3.  :

11 .  
2015  3 

46,4%  .
  : 

1 :2015  

  
2,2  ) 2015 (

77 ,33%  3 ) 2015 .(   
2 :  

  
 :   

  aux/soci-marketing.com/definition/reseaux-http://www.definitions  
4 . : 
 . Face Book :Dictionary of Media and Communications  

2004  " Profiles ."
12. 

1,55 2015800 
2011 1,55 2015 :  . 

  
  
  
 

http://www.definitions-marketing.com/definition/reseaux-sociaux/
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3 : 

  
 :  

                       sociaux/-inition/reseauxmarketing.com/def-http://www.definitions   
 . Twitter  :2006 Jack Dorsey 250 

( Micro blogging) 140 
13 .

14 . 
 . Linkedin :

15 .
16   : 

  . 
  . 
  . 
  . 
  .  
 . Flickr :

 .2004 Ludi corp 

17. 
 . youtube "  :Pay pal "

2005  . 
 ( ) .

2006 1,65 18  .  

http://www.definitions-marketing.com/definition/reseaux-sociaux/
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 .  +Google :28 2011
201319  .

 . 
 . Instagram :2010 100  

  
20  .  

 :   

2,2 2015 .
     

1.  :
 .

( Communities ) 21..... 
 

22 :     
  . 
  . 
  . 
  . 

  . 
 

23 :  
  Publication  : 
 Blog ( Word press , Blogger, Live journal …….)   . 
 ( Wikipedia, Wikia…..) Wiki  . 
  Life Blog ( Tumblr, Posterous….)  . 
 Questions/ réponses ( Quora) . 
 Partage : 
 Vidéos ( You Tube, Daily motion,Vimeo…..) .  
 Photos ( Flickr, Instgram…..)  . 
 Liens  ( Delicious…..) . 
  Musique  ( Spotify…) . 
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 Documents  ( Slideshare…..)  . 
 Jeu : 
 Gros éditeurs ( Zynga, Playdom, Play fish…..)  . 
 Plateformes dédiées ( H5) . 
 Rencontre : 
 professionnelle  ( Linkedin, Viadeo….) . 
 Personnelle ( Netlog, Tagged, My space, Badoo….) . 
  Achat : 
 Customer intelligence  ( Bazzar voice, Power Reviews..).   
 Partage ( Polyvore, Blippy, Pinterest…) . 
 Recommandation  (Hunch) . 
 ( Boosket) . 
 Localisation : 
 Géo localisation ( Four square…).  
  City guides sociaux  ( Yelp , Dismoutsou….) . 
 Services de planification  ( Plancast) . 

24 :  
 : . 
 :

 . 
 : . 

2.  :Marianna Sigala 
  ...

25 : 
   . 
   . 
   . 
   . 
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26   :  
1.  ( Co-designers) 

Collaboration Trip Planning Tools 
  . 

2. (Co-producers)  
 . 

3. ( Co-consumers ) 
 . 

4. ( Co-marketers) 
 . 

27  : 
  . 
  . 
 . 
 

 . 
  . 
    

 . 
  . 
    . 

  28  :  
 148,3 

55% 2014 . 
 73%  . 
 40%  . 
 59%  . 
 60% 41% 

 . 
 65%   

 . 
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 22  . 
 44%  . 
 69% 

 . 
 70%  . 

 .  

 :  
 .29 109 

 . 
 .Peter O’Cornnor 30   Hotel chain’s use of social media  

2010 
   

  . 
  . 
 50 3  ) 

 .( 
 Mariott  . 
  .  
 Best Western 

 . 
 (Likes)  . 

 :  .  
   . 
  
 . Sammantha Worguall31 

 Engagement Labs eValue  :   Engagement

Impact  Responsiveness 0 100   .  



                                                       – –29)2( 

 

319 

 
  :Luxury-Focused 

    . 
  :

 . 
  :

 . 
3 :  .  
 .  :

....
32 : 

  . 
  . 
  . 
  . 
  .  

  :  
 Cover Photo :

  . 
  
 

  
  

Fairmont Hotel and Resorts 
Travel/Leisure 
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33 . 

  

 
  

  :34 : 
  . 
  . 
 
 
 
 
 
 

    
  
  
  

  :
(Likes)  ....  

  
  
  
  
  
  
  
  

  ....  :
  . 

  
  
 
  

Four Seasons Resort  Punt Mita, Mexico 

 .  

Conrad Tokyo 
Conrad Tokyo  «  Afternoon Tea contest » 

 ....  :
 .

 .  
 .  :  

 :200 5500   .  
 :249 6200  .  

1957  .  

Nicosi Island   
28 3916 $ 

 .  
 :3050  .

90% .  
 :« Your Private Island » 

 :12% 51% 
21%  .33%  .  
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36 :   
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 . 
  
  
  

Holidy Inn Resort Kandooma Maldives 
20 2012 31 2013 

 .8330 
 :  .«  Celebrate your festive holiday from just 

315$. Click here for more information! »  

 .  
 : .30  .  

 :140$ 77 28672$ 
858   .  

Opus Hotel 
Book 6 or more rooms for your #Bachelor party, and receive a 100$ gift card for Opus 
Bar! Email morgan@opus hotel.com for details #Party time  

 

The May Fair Hotel  
@ The May Fair Hotel  

Enjoying #Wimbledon 2014 so far ? it’s even better with a gloss of pimm’s from our bar ! 
   Pic.twitter.com /2p72aounzT 

Whthe hotel 
27 29  .

 .    
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 # Whistlervillage   . 
  
  
  
  
  

  :

 ....
 

  . 
 
 
 
 
 
 
 
 

 :
 .  

/   
 :  

1.  
 :  .

 ... 
2. 2,0  

 :  ...
  .... 

3. 3,2 201573,33% 
51,66% 

 . 

8 hotels 
 # Sydneyperahouse  

8 hotels  
1 mounth ago  

Our home town#Sydney#vivefestival 
# Sydneyperahouse great deal@8 hotels  

 

W hotels 
  W hotels #POSEWHENEVER       

            retreat@wbaliseminyak 
W hotels 

1 week ago  
Two  week  left  to  stick  a  pose  for  your  chance  to  win  a  sweet  retreat  at  @  
wbaliseminyak. Follow and upload your image with #POSEWHENEVER. 
Details and official rules at whotels.com/posewhenever       
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