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Abstract.

Recent technological developments in the world have affected all areas of economic, social, political and
cultural fields which led to the emergence of the Internet as an essential fact to the contribution of
opening opportunities for communication and interaction through social networks. In this trend, Hotels
exploited these networks to promote their hotel hosting services through the creation of pages on

Facebook, Twitter, Instagram, YouTube... etc.
In that sense, it highlights the need to know the role played by social media networks in the promotion of
the services offered by hotels for tourists by answering the basic problematic. What is the role of social

networking sites to promote hotel services¢

Key-words: promote hotel services, social networking sites, hotels.
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Internet Users in the World by Regions
November 2015

9.3%

W Asia 48.2%

U Europe 18.0%

U Lat Am / Carib. 10.2%

M Africa 9.8%

B Horth America 9.3%

B Middle East 3.7%

8 Oceania / Australia 0.8%

Source: Internet World Stats - www.internetworldstats.comi/stats.htm
Basis: 3,366,261,156 Internet users on Movember 30, 2015
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Book 6 or more rooms for your #Bachelor party, and receive a 100$ gift card for Opus
Bar! Email morgan@opus hotel.com for details #Party time
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@ The May Fair Hotel
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Two week left to stick a pose for your chance to win a sweet retreat at @
wbaliseminyak. Follow and upload your image with #POSEWHENEVER.
Details and official rules at whotels.com/posewhenever
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