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abstract: The aim of this The paper is to highlight one of the most modern concepts in the management of 
institutions , It is an approach Knowledge Management Which focuses on the development of intellectual 
capital (human, structural, customer),  According to knowledge management processes Of organizational 
culture and Electronic knowledge and leadership, Where they will be specialization In Knowledge 
development of human capital As a tool to improve the skills of creativity with the human resource of the 
institution, Where we studied the field for the Foundation NGaws, And try to identify the contribution of 
the development of human intellectual capital Lifting the level of creativity among our national 
institutions. 
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