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summary 

Requirements to achieve sustainable competitive advantage in light of ongoing dynamic environment  
       in an environment characterized by constant change, complexity and uncertainty, added to the 
challenge of how to build competitive capacity allows us to possess a competitive advantage challenge of 
how to maintain a competitive advantage. And the article before us seeks to provide a conceptual framing 
of sustainable competitive advantage through a review of the most important literature on this concept 
and its importance with select elements and its determinants and highlighting the most important 
theoretical approaches focus on resources, especially human resources as the most important strategic 
entrance to possess sustainable competitive advantage. And accordingly been discussing new features of 
these human resources. In the latter analysis of the conditions and requirements necessary to sustain 
competitive advantage and avoid failure to achieve continuity of this superiority. 

 Key words: sustainable competitive advantage, strategy, human resources, dynamic environment.  
  

     .  
 . 

 . 
   

 . 
 .   



                                                      – –28)2( 
           .  

96 

 
.  

   
 

 
.  

 .    
   

  
    

    

    
 . 
)   

Webster  
 

  
     

.  
Alderson1965   " 

. 

.     
 1985Porter)1(:  

 :  .  
  

  



                                                      – –28)2( 
           .  

97 

 
  

 :    
)  )  

(.  
 "

" )2.(   
 " 

)3(." 
 " )4(.  

    
 :    

 .   
   

)5(.  
     

George day1984  
  .Porter 1985 

 
  Charbaghi et Lynch    

 .
  

  
 .

 Kotelnikow2004  
. 

  
.  

.   
 "Peteraf1993

  Aaker 1993    .  



                                                      – –28)2( 
           .  

98 

Hunt et Morgan 1995    .Slater1995    
. Darasuraman1997  )"6(.  

 Warren Buffett 
 

.   
 

.  
  

 . 
 .

   
.  

 
 . "

")7(  .
   

 . 
   .

 
    

  

. 
  

  
  

  
.  

 
 .  



                                                      – –28)2( 
           .  

99 

:  
 

   
1- :  

  
 

 
  

2- :  

 
   

3-  
 

  
4- :  

 

  
 

 .   
 Porter   . 

 
" ".)8 (

 
 "  "  "  " .  

 Porter  
  

. 
  



                                                      – –28)2( 
           .  

100 

  .

 .     
  .  

   . 
  .

 .  
 :  

   
  

  :   
1-  

 Porter   . 

Porter :  
  

      .
   

 .   
)9( .

.   
 

   
  

     
2-  



                                                      – –28)2( 
           .  

101 

  
  .   

 
.   

  
3-  

  
 .  Porter 

  
 

 
  .  . 

.   
4-  :  

 
   
 .   : 
 

 .  
. 

  .   

.   
 Lynch  
 :   

-  
 :  .    

  
 

  



                                                      – –28)2( 
           .  

102 

.   
.     

 .  
  . Lynch    

 .  
:  

   
    

.  

)10(.  

 .   .   
  

:   
-   
- 

 .  
- .  
- 

.  
- 

  
- 

 
-  
- .  
-    .  . 

    
  
.  )11(:  



                                                      – –28)2( 
           .  

103 

 

.  
 

 
 

 
    

  
.  

  
 

     
 

 

 
 

  
  
  
    
  

 
 

 : .   
 Porter

:  
1-  :  :  

  



                                                      – –28)2( 
           .  

104 

 

 . 
 )12(:  

- .  
 

-  
  

 
2-   : 

 
. )13(   

3-   : 
 »   

")14(.  

  
 

.  
 : 

   .
.   

. )15  (   

 
 .   

 
.

.   
 . 
  



                                                      – –28)2( 
           .  

105 

  
 .  

     
)16( .  

 
 . 

  
  

:   
 

 
  
  

   
  

   
 

.  
 

  
  

  
  .  

:   
  :   

.  
  

  .  
 

  



                                                      – –28)2( 
           .  

106 

  
. 

   
   

 
.    

    
   

   
  

.    

   

 
1 - "     :HP 

  "  9 2013.6. 
2 -  :  : 200813. 

3 -   :
  22 232003.03 . 

4 - philippe mouilot :stratégie de l'entreprise ,édition goualino,paris ,2007,p27. 
5 -  :   : 1

15 
6 - 7. 

7 -  :   : 1
2015.142. 

8 -  :  
 

2006   34. 
9 - 147. 



                                                      – –28)2( 
           .  

107 

                                                                                                                                                                                                    
10 -  :  "   20

2006.115. 
11 - 

2013  97. 
12 -  :   :

 2014/201545. 
13 - : : 

--
2013/201457. 

14 -  :  
1980.

2004 .51. 
15 -  :    :-– 1

2014 .211. 
16 - 214.  
 


