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Abstract

The most important media and trends accommodate and keep pace with most of the issues and 

life issues, community and movement in addressing the thought of the citizen, and not on the 

receiver to distinguish between good and bad Yemen objectives of media messages to those 

various means and especially the visual and written, where it can be molded and formulated in 

accordance with the The purpose and intent is expected of broadcast and released, and of strange 

phenomena is fairly common types of crime and increase the seriousness and they spread that 

were not familiar in our Arab societies for being contrary to our traditions and our custom and 

Oaruffina and the teachings of the monotheistic religions all, and here we stand in front of 

Alqroh media that are trying to find a justification for crime and embellished casings humane 

sympathy with them, and that will increase with the perpetrators and play down the fact and 

reduce the effects and consequences on society.
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