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The impact of the marketing information system in improving the quality of hotel 
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-An analytical study directed at a group of hotels in the state of Batna- 
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Abstract :  Article info 

   This study aims to highlight the impact of the marketing information system in improving 
hotel services in hotel establishments in the state of Batna (Algeria), as these establishments 
continually seek to meet the needs and aspirations of their customers through their constant 
interaction with the customer and their internal and external surroundings, through the 
marketing information system, which plays a vital role. To remain in the field of fierce 
competition, especially in the field of hotel services, where developing hotel services has become 
a mandatory matter to represent the image of the institution, determine its place in the market, 
and allow it to grow and expand. This study relied on a questionnaire form as a tool for 
collecting data, which was analyzed using the SPSS23 program. This study showed that there 
is an impact of the marketing information system in improving hotel services in the hotels under 
study. 
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Measuring The Impact of Marketing Information System in Service Quality Analytical study of the views of 
a sample of workers in five stars hotels  

Muntadher Kadhim Shamran 2023 
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