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Abstract : Article info 

The study reviewed to identify the role of marketing innovation in the National 
Corporation for Electronic Industries (ENIE) in S.B.A in enhancing marketing 
performance . And  The study tries to answer the following question: What is the 
nature of the correlation and impact between marketing innovation and marketing 
performance, the study concluded for a set of results reached, the most important of 
which is the availability of the institution in the areas of innovative marketing, 
which plays a major role in changing marketing performance measurement indicators, 
Supporting and adopting innovation in institutions is a way to make the plans and 
goals set successful . 
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