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Abstract :  Article info 

Blockchain is a modern technologie imposed by the developments in the technological 
field, and despite the novelty of this technology, its impact has exceeded many areas to 
including the field of electronic advertisement. The study of this technology concluded 
that Blockchain can address many of negative ethics related to electronic advertising by 
ensuring trust, canceling costly mediation for advertisers, protecting customers privacy, 
preserving their personal data, combating advertising scam, and this technology is also 
can take new dimensions in the future in the field of electronic advertising. 
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