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Abstract :  Article info 

The study aims to highlight the importance of adopting electronic 
tourism marketing and communication platforms as a tool of 
efficacy and development in the hotel and tourism sector in Algeria 
through its characteristics and advantages that provide an 
opportunity to maintain existing customers, attract and attract 
other customers, and continue and expand in the market that is 
witnessing intense competition and constant change. It aims to 
highlight the impact of applying theoretical knowledge of tourism 
marketing in promoting the tourism sector in Alegria. 
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