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Abstract : Article info 

The success of e-marketing is related to the extent to which the service organization 
adapts to its environment on the one hand, and the interactive relationships it wishes 
to build with its customers on the other. Accordingly, this study came with the aim of 
highlighting the impact of adopting e-marketing as a tool to activate the relationship 
management with the customer at Mobilis Corporation (Jijel Agency). We concluded 
that there is a positive effect between the adoption of e-marketing and the activation 
of customer relationship management in Mobilis Corporation (Jijel Agency) at the level 
of morality (0.05). 
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