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Abstract :  Article info 

Considering corporate social responsibility an important issue in international 
business, this study aimed to identify the activ 
ities that companies must take in order to be seen as socially responsible, and to 
achieve this we presented some experiences of successful international companies in 
the field of corporate socially responsibile represented in (The LEGO Group, 
Salesforce, Starbucks) . 
       The results of the study indicated that the most important activities to enhance 
the reality of social responsibility for the three companies mentioned above, are 
taking into account the ethical and charitable aspects, and contributing to social 
and environmental development. In addition to the LEGO Group's commitment to 
sustainability. 
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