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Abstract :  Article info 

The current study aims to highlight the impact of electronic pricing on the mental 
imagery of the Algerian customers. For this reason, we distributed 250 forms on 
Djezzy customers. The collected data was analyzed using the SPSS 26 software. The 
results of the survey showed a significant statistical relationship between the 
electronic pricing of Djezzy company and the mental imagery dimensions of its 
customers. Therefore, we conclude that the most important recommendation is the 
necessity of working to enhance the role of electronic pricing in building the 
company's mental imagery. 
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