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Abstract :  Article info 

This study aims to highlight the concept of the purple economy and the 
cultural footprint of the Arab countries, and the ranking of Arab 
countries in the indicators of cultural footprint came in the last places, 
especially in the by-indicator of the share of cultural and creative exports 
of total foreign trade, this arrangement It is not surprising for many 
reasons, perhaps the most important of which is that the majority of Arab 
countries do not see this sector as a driving development of the economy, 
and that some countries treat it as a kind of luxury with all its tools and 
branches . 
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