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Abstract :  Article info 

Communication is an integral part of the work of every institution, as it can be said that the 
existence and continuity of the institution depends on achieving the goals efficiently and with 
a high degree of quality, which in turn can only be achieved through the presence of 
administrators with high communicative competencies, given that this contributes to the 
issuance of rational decisions Or what is known as the achievement of corporate governance, 
from the above. This field study aims to find out what governance is, as well as trying to know 
the role of institutional communication and its contribution to establishing the principles of 
governance within the institution, and it is a descriptive and analytical study that concluded 
that effective communication within the institution contributes significantly to the 
establishment and application of Governance of the institution and thus maintaining the 
survival of the institution and its development according to modern administrative methods  .  
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