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Abstract :  Article info 

This study seeks to show the importance of the shift towards employing wap 2.0 
applications in the practice of the public relations profession, to reveal the impact of 
these applications on the skills of the public relations office at the Ooredoo foundation 
in Annaba, and to achieve the research objectives, the interview tool was relied on to 
collect data. Wap 2.0 applications had a great impact in bringing about many changes 
in the function of public relations.  
These effects were not limited to the ways of communicating with the public only, but 
also helped significantly and strikingly in expanding the circle of its activities and 
events to include all communication practices in whole and in part.  
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