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Tourism agencies in Algeria and their role in developing Saharan tourism 
 – a case study – 
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Abstract :  Article info 

This research paper seeks to determine the role of tourism and travel agencies in 
revitalizing and developing desert tourism. The descriptive-analytical approach to 
achieve the objectives of the research, in addition to the use of many statistical methods 
and their treatment with the Spss26 program, and (34) questionnaires were distributed, 
from which (30) questionnaires were retrieved, valid for analysis. Tours of Blida 
(promoting desert tourism activity, organizing desert tourism shows, providing desert 
tourism services) and stimulating and developing desert tourism. 
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