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The reality of tourism planning in Algeria is among the most important obstacles and 
problems in light of making a strategic vision about tourism 
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Abstract : Article info 

Today's tourism sector plays a crucial role in economic development Tourism is no longer 
just a service sector but has become an industrial sector with excellence Based on the 
plans and visions of a strategy for the injection of hard currency to the economies of 
countries ,Perhaps that is why Algeria, like other countries, is interested in this sector 
Which remains below the required level given the potential Which is rich in Algeria,It 
is therefore important to create a strategic vision of tourism,Perhaps this is in fact To 
alleviate the many obstacles and problems that touch the reality of tourism planning 
Which we will try to address in this article. 
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