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Fundamentals of modern marketing in 

 the economic institution 

 .  . 

 

 :            

        

              

           . 

         

   

 : 
Abstract:  
The change occurred in the environment of economic institutions, especially by 
the wave of global openness, and the expansion of the circle of new products of all 
types . this has lead to a great change in consumers tastes and demands, thus the 
competition has grown widely to the point that only the institutions which are able 
to able to diagnose this environment and explore the hopes and aspirations of 
customers could remain. In light of these changes, marketing policy is getting a 
prominent place in the survival and continuity of the economic institution . 
 Key words: marketing, institution, competition, economics. 
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