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The role of strategic intelligence elements in adopting 

the Blue Ocean Strategy concept 

                                   

       

 :

  

 

   

 :  
Abstract: The changing circumstances of competition require business 
organizations to integrate and adapt to the new realities of the global environment, 
and the adoption of administrative approaches and creative thinking patterns 
embodied in strategic intelligence, whose dimensions have changed from an 
information management system internally and externally to the total qualities and 
characteristics of the leader, which allows him to adopt new ideas and find new 
strategies and innovative competitive methods. 
      The aim of the article is to show the role of strategic intelligence and its 
characteristics in adopting modern strategic concepts, especially the blue ocean 
strategy, which is the latest strategies and methods of modern intellectual 
competitiveness of organizations seeking excellence and out of the environment of 
conflict into new spaces of activity and excellence. 
Key words: intelligence, strategic intelligence, Blue sea; Blue Ocean Strategy 



  
  

  
                        

47 

1.  :  

  

 

 

 

  

  

 .  

. 

   :

  

 

 :  

-  

-   

- 

 



  
  

  
                        

48 

 : 

 

  

 :

.  

 . 

 : 

) 2011( :

 

 

94 

    .  

 ) 2010( :

 



  
  

  
                        

49 

 

2010 

100 

 : 

    

 Zhao and jinwei 2010 :Application of Blue Ocean strategy of 

Chinese 3G Mobile Telecom Industry 

 

 

 

  .1  

 :  

1.  :

  

 : " :

 .2  

 

"  :  

.3  

" 

."4     



  
  

  
                        

50 

 

.  

 .  

) intelligence (

  :

 

  

) 01 :(  

  

  

  

  

  

  

  

  

  
 :Jean-Pierre Kruger, A Study of Strategic intelligence as a strategic 

management tool the Long-term Insurance industry in south Africa, university of 
south Africa, master degree thesis, January, 2010, p 42.  

AI 

BI 

CI 

K

SI SI      Strategic 
intelligence 

CI  Competitive 

BI      Business 
intelligence 

KM   Knowledge 
Management 

AI      Artificial 

SI   
 

CI  
 

BI      
 

KM  
 

AI    
 



  
  

  
                        

51 

 

.   

2- :  

 

Maccoby  

   

 .  

(Maccoby,2001)   :  " :

 :

."  :5  

  

) Johanson "  :  (

 

."6     

 "  :

.   7     

  

:  .8      



  
  

  
                        

52 

  " 

 "

.  

 .:  

9      

- 

 

- 

 

-  

- 

  

- 

 

 .    

 .  



  
  

  
                        

53 

1- :  

  ) Foresight

Systems ThinkingVisioningPartnerships 

Motivation(

   

1.  ( )  :

 

10       

 

 

  

" : 

"( ) 

  

" 

."11      



  
  

  
                        

54 

2.   ( ) 

 

 

)Ludwig Von Bertalanffy   (

50 .12      

3.  :

 

 ( ) 

 

 

 .

  

 "  :

.13              

 

 " :

 .14         

  



  
  

  
                        

55 

4.  :

 

  

  

   "

". 15      

  " :
16    

  

5. : "

.17  

6. : ) 2008 (Maccoby 

 " :  

 

 :"

  ." 



  
  

  
                        

56 

 

 

  

  .  

 : :  

 

 

  .  

  ::  

 

) – 

–- 

 ( ) 

(Kim & Mauborgne)



  
  

  
                        

57 

  

 

  

 

18    

 

  

01 :   
    

Mauborgne 
& Kim, 2015 

 

    
Sloan & 

Pollak, 2006    

Yang, 2007   

Coughlin, 
2007   

Saxtof, 2008    
Baxter & 

Lynne, 2008   

Layton, 2009    

2012 

 

  

 : 

2017 12.  



  
  

  
                        

58 

  

  

1-  :  

)  :  Raising(

(Elimination)(Reduction) (Creation).19  

 .    :

 

 .   

 .   :

 

 

 

 . 

 .   :

 

  

 .   :

 



  
  

  
                        

59 

    

  

(kim & Maubourgne) 

   

 

 . 

2- :  

 20    

-   

 

)   .

 ( 

-   :  

)  

-    

-    

 

  

 



  
  

  
                        

60 

 

 

   

  .  

3- :   

   

  

-  

-  

-  

-  

   . 

 .  : 

  

 



  
  

  
                        

61 

.  

 

21     

 . :  

) 

 (... 

 

 ( ) 22     

 

...  

  :  

-  

- 

 

-  



  
  

  
                        

62 

-   

 .  :

  

-  

 

- 

  

 

 

 

 

 .  

 .    

   

 

 

 :23  

-  

 



  
  

  
                        

63 

- 

 

  

- 

  

 

- 

 

- 

 

-  

 .  

01    

  

  

  

  

  

  

  

  
 :  

 

 

 

 

 

 

 

 

 

 

 
 

 

 
 

 

 



  
  

  
                        

64 

   

 

 

  

 

 

 .    

  

 

  

4-   

24     



  
  

  
                        

65 

1. 

  

 

2. 

 

3. 

 

 

4. 

 

5.  

6.  

 

  

 



  
  

  
                        

66 

 

   .  

  

  

  

 

  

 

 

  

   

  



  
  

  
                        

67 

   

:   
                                                             

  

1   

" 

 201158.  

2 ) 

2008(9.  

3  )  2008(18  

4 )   

2002 (5.  

5 )2010(
139  

 6 

 .   

  23 24 2011 3.  
7 Don MCDOWELL, Strategic Intelligence a handbook for Practitioners, 
Managers, and users, (Library of Congress Cataloging in Publication Data, USA, 
2009), p 10.   
8 Mark Xu, Managing strategic intelligence: techniques and technologies, 
(Library of Congress Cataloging-in-Publication Data, USA, 2007), pp 2,3 

9 5.  

10 

6192010 

65 66.  

11 177 178.  

12180.  



  
  

  
                        

68 

                                                                                                                                                                       
13 ) 

2000(8.  

14 ) 2005(

72.  

15 )   

  1999(14.  

16  ) 

1990(437.  

17 

2012 

150.  

18  

 2017 186.  

19  

201724.  

20   

3828201650.  

21 

 

201074.  

22 158 159.  

23 188.  

24   38  -39.  


