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Abstract: 
The purpose of this paper is to highlight the role played by promotional tools in increasing the 
activity of tourism services. In order to achieve this objective, we focused on the components of 
the promotional mix of agency Daliouh for tourism and travel and its effectiveness in activating 
its tourism services. We used the analytical descriptive approach to the nature of the study and its 
subject, and to collect the field information questionnaire, where we distributed 100 form and 
reached a range of results, including: There is a significant relationship between the promotional 
tools and the revitalization of tourists service The study presented a number of 
recommendations, including: Trying to spread the culture of internal tourism inside and outside 
the state because Algeria contains natural and archaeological places untapped; participating in 
the National Salon for tourism and not only on the local, in order to gain more experience 
through friction With other agency experiences. 
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The effect of promotional tools on the revitalization of tourist service 
-case study agency Daliouh for tourism and travel- 

                 .            /.          

                   



........................5297-2062 ISSN:   
         

37  2019                                                                                                                      212  

Keywords: promotion mix, tourist service, agency Daliouh for tourism and travel.  
:  

   

     

 

  

    

     

  

  

  

   

  

 

  

          

      

        

     

:     

I.   

 

  

 ":

 ) 

 (1  



........................5297-2062 ISSN:   
         

37  2019                                                                                                                      213  

 :  "

  
2  

 : "

3  

    

...     

II.  : 4  

1.  ) :   

 .   : )

  

 .   

….. 

 .    :

  

 .  :

 :  

2.  :5  

 .   :

  

 .   :  

 .  : 

  

 .  :  

 .   :

 

  

  



........................5297-2062 ISSN:   
         

37  2019                                                                                                                      214  

III.   

.  "  (  ) 

6  

  

 

)  (  

 

(  ) 

  

  :  

  :  

  :

  

 :    

1.  :

  

2. :   

  

 

 

   

3. : 



........................5297-2062 ISSN:   
         

37  2019                                                                                                                      215  

 

 

4. :  

  

       

 .  . 

 .          

. 

 .  . 

 .  . 

 .   .  

5. :   :  

    :

 

  :  : 

) 32 (

 

6. :  

Regression ( 

05.0(SPSS). 

7.  : 

) 100( 

2019 . 

8. :   

)1( :  

 

  

 

 

 

  

X1        . 



........................5297-2062 ISSN:   
         

37  2019                                                                                                                      216  

X2  
X3   
X4          .  
X5            .  

 
 

X6              . 
X7             . 
X8      . 
X9    

X10    

 
 

X11     
X12    . 
X13       . 
X14  
X15    

 
 

X16  
X17  
X18    
X19    
X20              

.  

 
 

X21            
X22         . 
X23      
X24    

  

 
 

 
  

 X25  
X26  
X27   
X28  
X29  
X30   
X31    
X32    

  

  



........................5297-2062 ISSN:   
         

37  2019                                                                                                                      217  

:   
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5  4  3  2  1  
          

          
X1  18 47 -  35 -  3.48 1.150 

X2 18  62 -  15 05 3.73 1.081 

X3 30 08 -  52 10 2.96 1.490 

X4  25 10  -  44 21 2.64 1.474 

X5 20 44 08 23 05 3.51 1.193 
X6  10  52 -  28  10 3.24 1.248 

X7 23 44 -  23 10  3.47 1.337 

X8 31 59 -  10  -  4.11 0.840 

X9 20 55 -  20 05  3.65 1.158 

X10 18  47 10  15 10  3.48 1.235 
X11 19 46 -  30 05  3.40 1.150 

X12 18  62 -  15 05  3.73 1.081 

X13 28 10  -  50 12 2.96 1.490 

X14 25 -  10  44 21 2.64 1.474 

X15 20 44 08 23 05  3.51 1.193 
X16 10  52 -  28 10  3.24 1.248 

X17 23 44 -  23 10  3.47 1.337 

X18 31 59 -  10  -  4.11 0.812 

X19  20 40 15 15 10  3.65 1.158 
X20 20 50 05  18 07 3.66 1.157 
 X21 20 45 08 15 12 3.48 1.235 
X22 18  47 -  35 -  3.50 1.150 

X23 20 60 -  16 04 3.73 1.181 

X24 29 07 02 50 12 2.96 1.490 
X25 26 09 -  40 25 2.64 1.474 

X26 20 44 08 20 08 3.51 1.193 
X27 12 50 -  20 18 3.24 1.248 

X28 25 44 -  20 13 3.47 1.227 

X29 25 -  10  40 25 2.64 1.457 

X30  24 40 11 20 05  3.51 1.188 
X31 10  52 -  28 10  3.21 1.230 

 X32 27 40 03 20 10  3.43 1.345 
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 0.993 0.987  0.986  1752.162  0.000*    
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Sig    

 0.831 0.691  0.688  14.813  0.000*    

 0.860 0.740  0.738  16.716  0.000*    

 0.820 0.680  0.690  13.201  0.000*    

 0.880 0.775  0.772  18.347  0.000*    

 0.616 0.379  0.373  7.732  0.000*    
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 R=0.993     

 98.6%    
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R=0.831  68.8 % 
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R=0.860 73.8  %  
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R=0.820 69  %  
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R=0.880  77.2 %  
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