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Abstract: The research aims at determining the relationship between the elements of the 
marketing audit and the marketing performance of the mineral water production plants in 
Sulaymaniyah Governorate, and the use in the descriptive analytical research method to test a 
random sample of (67) plant managers, department managers and unit managers in the sample. 
The questionnaire was used as a means of collecting data to measure the dimensions of the 
research by knowing the correlation between the elements of the marketing audit and the 
marketing performance of the surveyed factories to answer the research problem and reach the 
objectives’ set, and the use of statistical methods for the purpose of analyzing the data and 
getting results through the statistical program (SPSS), and the research reached a set of 
conclusions, the most important being (The most of the variables that were subjected to the study 
influence in marketing performance was the audit of marketing systems, and Then came the 
other variables, namely, the audit of marketing productivity, the audit of marketing organization 
and the audit of marketing strategy, and the audit of the marketing environment chain of 
influence, as well as the impact was significant impact). 
Keywords: Marketing Audit Elements, Marketing Performance. 
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