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Abstract :  
   An issue of economic diversification of the most important of issues which has been and 
remains in the community at various levels (economic, administrative, social.) and across all 
sectors, most recently, Algeria is one of the states that adopted the term and that bgit disposal of 
the policy of dependence on petroleum rents that have remained locked and held hostage to 
volatility for many years, among the reforms and concerns that remarkable sign of the state to do 
in order to face the crisis and for take-off and avoid a repeat of the scenarios of the nineties, 
scenarios encourage investment in the tourism sector as a tenet of economic diversification. 
Key words : Economic Diversification, New economic model,  Tourism, Tourism Investment in 
Algeria. 
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