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Abstract 
      Marketing is one of the most important activities practiced by institutions to achieve their 

objectives. Marketing activity in Muslim societies governs many of the Islamic and behavioral 
principles that practitioners require. 
     In this regard, the present study focused on identifying the various disciplines that govern 
marketing practices in Islam, while satisfying the need of institutions and individuals wishing to 
practice their activities within the Islamic curriculum on the one hand, or in the markets of 
Islamic countries and marketing their goods, services and ideas from On the other hand. 
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