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Abstract: 
The objective of this study is to identify the reality of sports marketing strategy in Algeria from 
the  point  of  view  of  management  of  sports  clubs,  which  are  (250)  administratively  from  sports  
clubs. The sample of the study was chosen by means of the questionnaire, so that the 
questionnaire will be applied to them, The study showed that there were marketing strategies in 
the field of "methods (marketing)" to a high degree, and came in second place In the third place 
came the area of "targets" and to a medium extent. In the last place came the field of "marketing 
players" at a low level, and the tool as a whole in a medium degree, the opinions of the 
respondents differed about the reality of the marketing strategy in sports Algeria as a whole with 
clubs vary depending on the work in clubs. 
Keywords: Marketing, Sports Marketing, Strategy. 
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