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Abstract: this study came to highlight the importance of balanced scorecard to measure and 
evaluate the performance of economic institutions, the cost element as an integrated model based 
on a combination of financial and non-financial indicators used in tracking the results of past and 
future establishment alike and distributed over four basic dimensions (financial dimension, after 
customers, after internal processes, learning and growth .( 
    On this basis the question came study as follows: How can I use balanced labour market 
assessment alaaa card holders Algeria mobile?, where the aim of the study to identify and 
highlight the importance of balance scorecard in evaluating the performance of economic 
institutions, and how to use financial and non-financial indicators in the process.  The most 
important outcome of this study is to improve the performance of permanent growth and market 
the length of study, as I let the card indexes compare the performance of the three institutions 
(djezzy mobilis, Ooredoo), working in the mobile services market in Algeria.  In the latter study 
recommended the need to publicize the importance of model scorecard to track results of 
economic institutions, and to require its institutions if possible . 
 Key words: scorecard, performance evaluation, market  of Mobile phone operators in Algeria. 
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Source: Paul R. Niven: BALANCED SCORECARD STEP-BY-STEP (Maximizing Performance and 

Maintaining Results), John Wiley & Sons, Inc, New York, 2002, P1 
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Source: Robert Kaplan and David Norton: The Balanced Scorecard Translating Strategy in Action, 
Harvard Business review, 1996, P 52. 
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Source: Robert Kaplan and David Norton :The Balanced Scorecard Translating Strategy in Action, 

Harvard Business review, 1996, P 68. 
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Performance and Maintaining Results), John Wiley & Sons, Inc, New York, 2002, P134 
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Source :Robert Kaplan and David Norton: Strategy Maps -  Converting Intangible Assets into Tangible 

Outcomes  - , Harvard Business School Press, Boston, 2004, P34. 
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Source: Paul R. Niven: Balanced Scorecard Step-By- Step (Maximizing Performance and 

Maintaining Results), John Wiley & Sons, Inc, New York, 2002, P28. 
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   2004 2015 ) 3G GSM(. 
 

) 04 :(   2004- 2015          )%( 
        

2004 70,01  24,10 5,89  
2005 53,27  35,93  10,81  
2006 50,15  35,60  14,24  
2007 48,55  35,17  16,28  
2008 52,19  28,50  19,31  
2009 44,66  30,80  24,54  
2010 46,03  28,82  25,16  
2011 46,59  29,53  23,88  
2012 47,55  28,31  24,14  
2013 44,37  31,64  23,99  
2014 42,99  30,08  26,94  
2015 38,43  33,12  28,45  

:     ) ARPT.(  
www.ARPT.dzRapport Annuel de l’ARPT ( 0201, Rapport Annuel de l’ARPT 2012, Rapport Annuel 

de l’ARPT 2015)  
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) 05:(      )djezzy mobilisOoredoo (  
            

  ) %(    ) %(    %(    %(  
2004 4 882 414   ----  3 418 367  ----  1 176 485  --- -  287 562   ----  
2005 13 661 355  179,8 7 276 834  112,87 4 907 960  317,17 1 476 561  413,47 
2006 20 997 954  53,70 10 530 826  44,71 7 476 104  52,32 2 991 024  102,56 
2007 27 562 721  31,26 13 382 253  27,07 9 692 762  29,64 4 487 706  50,03 
2008 27 031 472  -1,92 14 108 857  5,42 7 703 689  -20,52 5 218 926  16,29 
2009 32 729 824  21,08 14 617 642  3,60 10 079 500  30,83 8 032 682  53,91 
2010 32 780 165  0,15 15 087 393  3,21 9 446 774  -6,27 8 245 998  2,65 
2011 35 615 926  8,65 16 595 233  9,99 10 515 914  11,31 8 504 779  3,13 
2012 37 527 703  5,36 17 845 669  7,53 10 622 884  1,01 9 059 150  6,51 
2013 39 517 045  5,3 17 574 249  -1,52 12 451 373  17,21 9 491 423  4,7 
2014 43 298 174  9,56 18 612 148  5,90 13 022 295  4,58 11 663 731  22,88 
2015 43 227 643  -0,16 16 611 115  -10,75 14 318 169  9,95 12 298 360  5,44 

:     ) ARPT.(  
www.ARPT.dz (Rapport Annuel de l’ARPT 2010, Rapport Annuel de l’ARPT 2013, Rapport Annuel 
de l’ARPT 2015) 

 .   
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 2009/2010 2,20 

2014/2015 2015/2016 ) mobilis (13,63% 
) Ooredoo (%18,18

) 3G .() 06 (
.  

) 06 :(                    )DA HT /(  
  

      
    ) %(    ) %(    ) %(  

2009/2010 1,50   --  3,50    3,50   --  

2010/2011  1,25  -16,67 3,25   -7,14 3,25   -7,14 
2011/2012  1,20  -4 2,80   -13,84 2,80   -13,84 
2012/2013  1,00  -16,667 2,75   -1,78 2,75   -1,78 
2013/2014  0,96  -4 2,70   -1,81 2,70  -1,81 
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2014/2015  0,96 0 2,20   -18,51 2,20  -18,51 
2015/2016 1,10 14,58 1,90   -13,63 1,80  -18,18 

:     ) ARPT.(  
www.ARPT.dz (Rapport Annuel de l’ARPT 2010, Annuel de l’ARPT 2012, Annuel de l’ARPT 2014, 
Annuel de l’ARPT 2015, Annuel de l’ARPT : Dimanche 10 avril 2015) 
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) GSM (33 53 2005 2015.  

) 09 :(  
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)BTS(  
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