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 Abstract 

          The institutions aims to attract the largest number consumer's Loyalty and their 
trust,  must provide marketing mix commensurate with their  desires  and aspirations too. for 
that, they needs to avoid taking any excesses during the process of offering their product on 
the market. 

          In another hand, Consumers should makes their purchasing decisions in the light 
of several considerations, such as price, quality , and the most important such as Promotion 
including what is related to the ethical aspects for institutions in offering all productions. 
This study aims to identify the most important cases of fraud and deception can be recorded in 
the promotional practices and to highlight the role played by the state consumer protection 
associations  in  Djelfa  (Association  of  "Al  Noor",  Association  of  "wellness")  in  protect  
consumers from them. 

  

  



191

  

 --  

 

 .

 .

09-03 

   

  

 

       

 

 

 

    

 :  : 

  

 :

  

 

  

 : 



191

  

 --  

  : 

 )2003(1 :

 .

 ( ) 

 ( ) 

899 ) 18 .  (

) 

 (

 .  

     )2004(2 :      

   )      (   

               

 30            .  

                

  )       (    

               .  

   

 (  ) 

.(  

 

 



191

  

 --  

   )2009(3 :       

       )      

   ( 

)  

 .  (

  .  

 

4.
5 .

 ( )  ( ) 

 

 : ":

.6 

 :              

               

       7.  

 : ( )  
8 :  .

             

              

           .  



191

  

 --  

 :
9. 

              

            .  

 :

10 .

 

    

 

  :           
11 .      :12  

            

               

              

      . 

                 

 . 

             

                . 



191

  

 --  

  :           

                 
 13                

               14 ) 

 2008  150 .(           

                 

              

             .      

      :          

 .  

 

           :       

 1900      1900 -1960        

1962.15 .    15 1962

John Kennedy            

       :16  

 :

   

 :

 

 : 

 

 :

  



191

  

 --  

    )International Orgamaization OF 

Cousumers(       :  -      - 

  -      -     .  

   )-  – ) (:(  

                

                  

 17.               

       04/09/1969        

               

          .      

             

      .          

           )   

    (18 .  

  

                     

              . 

                 

      . 

    

                 

           spss.  



191

  

 --  

    :        

            )  

 .(   

  : 

H01:"
"   

H02:"
  

H03":
"   

 H04":
"   

 :              

       spss  . 

   :             

       )  )5(  )4(  )3(   )2(  

  )1((                4 

    5        0.80       

)   :( 
  01 :  

   1  1.79  
 1.80 
 2.59  

 2.60 
 3.39  

 3.40 
 4.19  

 4.19  
5  

               



191

  

 --  

  

 :    

  :         

            spss   

  : 

  :        
  :    
  :     
  :     (One Sample T-test )     

    .  
  :      .  

 :  

) : 

  02 :      
  
  

  

  

  

  

  

  

  

  

  

      
 

  
      

 
  

  
  20  0,8 

 
  

  3   02  0,08 
 3 5  08  0,32 

  05 0,2   5  15 0,60 

 
  

  04 0,16 

  

  04 0,16 

  11 0,44  05 0,20 

  04 0,16   02 0,08 

 
  

02 0,08   06 0,24 

  04  0,16    08  0,32 



191

  

 --  

  

  

  

 :    

        :

80% 20% ) 44%)  (24% (

)  .20% (

) 16%(

)32%)  .(60% (

5   

 )  

               

       .  

   " :" 

) 03 :(  

  
:     

   :  

 

  

 

  
  

01  
    

    .  
2,76  0,92    

02  
      

    .  
3,16  1,02    



191

  

 --  

03      .  2,64  1,07    

04      .  3,60  0,76   

05  
     

 .  
4,00  0,70   

 :       spss  

     03 

) 2,763,162,64( .

) 3,604,00.(  

   "  :" 

) 04 :(  

  
 :    

    :  

 

  

 

  
  

01      .  3,80  1,00    

02  
     

.  
2,52  0,77     

03       .  2,00  0,95     



191

  

 --  

04  
     

    .  
3,76  0,92    

05  
     

    .  
2,44  0,65     

 :       spss  

)3,803,76 (

    

 

 )2,522,00

2,44 (  :

   . 

   

   "  :" 

) 05 :(  

  
  :   

    :  

 

  

 

  
  

1  
     

  .  
3,64  0,70   

2  
     

   .  
3,40 0,64  



191

  

 --  

3  

     

    .  
3,88 0,60  

4  

     

    .  
4,24 0,72  

5  

    

     .  
3,92  0,70  

 :       spss  

         : 
                

               

              

                 

         3.40  4.19  

             

.  

   "  :" 

) 06 :(  

  

  :     

  :  

 

  

 

  
  

01  
  )  (  

) .(  
3,76  0,59    



191

  

 --  

02    )  ( .  3,80  0,70   

03    )  (  .  3,36  0,63   

04  
       

 .  
4,16  0,62   

05  

   )    

    .. (

 .  

4,04  0,78   

06  
  )   (   

 .  
3,24  0,43   

07  

       

 ) ) (  

 ..(  

4,08  0,75   

 :       spss  

    06 

   ) ( 

 

       )  ()   

..(              

  )        .. (

            .    

               .  



191

  

 --  

 

  

) 09 : (  

  
 

  

 

  
  

 

  

    3,43  0,59 29,050  0.000  

    2,90  0,37  38,299 0.000  

    3,81  0,28  66,201 0.000  

    3,77  0,26  72,337 0.000  

    3,48 0,26 65,499 0.000  

 :       spss  

   09   

)  

 

  

 

 

    3,48 

  



191

  

 --  

 ( ) 

. 

 : 

 . 

 

  

 

 :  

          

               

                

                

       .        

         )     

       .(  
   

                

  .   

 



191

  

 --  

  

 

 

 

 

 

 

   : ) 

 ( 

.(  ) 

 

  : )   .(  

  

  

 

 

 



191

  

 --  

 
                                                

1 
  2003 

2 
)2004

 
3 

) 
2009 

4  : - -) 
20109. 

5 201346. 
6 12003

17. 
7               

 –         -     
       )   (    

   49. 
8 

2010523. 
9 2012260. 

10   
2012 409. 

11 1997
444. 

12  
 200528. 

13              
  2010  247. 

14 
13 14 2008

150. 



191

  

 --  

                                                                                                                                       
15   

17 200195. 
16 

13 14 2008242. 
17  

2006149. 
18 

13 14 2008
285-286. 


