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The success of any 

economic institution is 

conditioned by the degree of its 

success in achieving its planned 

objectives and this success is 

primarily due to its ideal use of 

the available resources like man 

power, machines and raw 

materials. 

Through the presented 

research it can be seen clearly 

the importance of the scarcity in 

the use of operational research 

in Algerian enterprises and 

particularly in the production 

one, these mainly need planned 

production. 

 This study comes as a 

contribution to show the 

consciousness of decision 

makers in production 

enterprises, so as to perform 

more applications related to 

these models which eventually 

will support the process of 

decision-making. 
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X1 432300835244 544345430200

X2 444245284 844224 844448822224
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X1 835244 432300544345430200404000 121881750

X2 844224 444245284 844448822224224000 844448440 

X3 344208 5404442304280444825454000 4224400

X4 445283 484440 884444428200403000 528043440

X5 440254 544000 44444240200550000 38453400

252833444204 454442440 

3
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454442440

K

K     =  ( ( 818244733.05 - 617338960 ) / 617338960  )  ( 100 ) 

K =  32.54 %                                                                                  

32.54 %
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