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Abstract :

The evolution of Corporate Social
Responsibility (CSR) and the concept of
Corporate  Sustainability (CS) have
converged resulting in a similar objective
of achieving the balance between
economic prosperity, social integrity and
environmental responsibility.
sustainability refers not only to a
company’s responsibility towards its
stakeholders, taking into  account
economic, ecological and social aspects,
but also to its responsibility towards
humanity as a whole, towards the
environment and  towards  future
generations .

Corporate Sustainability shaping
corporate  strategies with mutuality
between needs of corporation and society.
Company’s ability to achieve its business
goals and increase long-term shareholder
value by  integrating  economic,
environmental and social opportunities
into its business strategies. With this in
mind, CSR is an integral element of
sustainable corporate governance, thereby
Sustainable Development (SD) can be
comprehended as a motor of growth,
making economic, social, and
environmental interests compatible.

Keywords: Corporate Sustainability ,
Sustainable Development, Corporate
Social and environmental Responsibility.
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