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Abstract :      
 

 

           The research aims to study 

the Algerian market share and 

exports of fuels and analysis of the 

nature of these markets and prices, 

the impact of all crude oil and 

petroleum products and natural gas 

during the period (2004-2015) by 

showing the factors and causes that 

lead to an increase or decrease in 

market share of oil exports to 

Algeria for these countries during 

the study period, and we came up 

through our study that exports of 

hydrocarbons size affected by 

changes taking place in the latter 

prices, which in turn influenced by 

economic factors and as well as the 

geopolitical changes and the image 

of the organization at the 

international level. 

Key words: Market share -

International markets - Exports of 

fuel - Fuel prices. 
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