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Abstract:  
    This study aims to shed light on the reality and effects of tourism and tourism 
investment in the state of Annaba and its relation to sustainable development. 
    The study concluded that tourism in Annaba is in the service of sustainable 
development, especially as it is among the states that attract increasing numbers of 
tourists due to its geographical location, which is rich in natural and cultural 
resources and tourism facilities, so the state is constantly seeking to increase the 
proportion of visitors, Foreigners or Algerians through the application of effective 
strategies in the promotion of the tourism sector ... which contributes to improving 
the standard of living and achieve sustainable development in the state. 
Keywords: tourism, tourism investment, sustainable development, tourism sector. 
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Source : ATOUT FRANCE, Tourisme et développement durable, De la connaissance des marchés à l’action marketing,  
Février 2011, p2. 
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