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Abstract 
E-marketing simply because using the internet to promote your products or services 

and advertising in order to reach certain specific category of customers who are providing 
these services and products to them. E-marketing of the most important advertising and 
promotion of services and products due to his guarantee access to the largest possible 
number of the target audience and the specific advance in terms of age, gender, or even 
presence within a particular geographic area, which is reflected positively and significantly 
and effectively to increase the size of the deal on the tools it has become your products and 
services as well as to obtain the largest possible number of customers and hence an increase 
in sales and profit rate, a direct result of the process of e-marketing you have made. 
Key words: e-marketing, e-markets. 
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