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Abstract : 
   The  purpose  of  this  study  is  to  show  the  status  of  Internet,  its  reality  and  the  
prospects for its use in Algeria, it also examine the most important pricing strategies 
that institution can use in their websites by showing different products with 
appropriate pricing strategy. This filed study of Timgadagency of Travel and 
Tourism, which has a website and an important pricing strategies for its customers, 
comes to illustrate this study. 
Key words:Internet,pricing strategy, e- pricing. 
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