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Abstract: 
 

The modern technologies in the economic field pursued by the countries of the 
North sophisticated led to the world new dye , and under these new developments and 
found most of the institutions them selves forced to keep up with the knees, and take 
advantage of this development to continue the activity and competition , so training is 
the most important functions of human resource management which acquired great 
interest , especially in the present time , as is the quality of the product of the most 
important variables that institutions seeking to achieve to ensure customer 
satisfaction and loyalty. 

This is done by training as it is considered one of the most important mechanisms 
or techniques working on the preparation of human resources able to absorb and 
apply quality techniques in order to achieve higher levels of efficiency and 
effectiveness. Philosophy believes that the quality of training is the heart of quality 
improvement.                                                                            

  



  

 
 

- 102 - 

:   
. 

     "Flippo "" "1 .  

2. 
" :

"3  .  
    "

."  
:  

"
. " 

 :  
4:  

- .  
- .  
- 

.  
-  

. 
- 

.  
- .  

 :  
   

.5  

1- :  
6:  

  Designe quality.  
  Confermance 

quality.  



  

 
 

- 103 - 

            .Performance quality  
 :  

   High 
design quality 

.  

 7 .  
 :  
    .  
   :  

- .  
- 8.  

 :   
    "

."  
    " "

 .  
    

 .  
      

 .  
    ISO 8402 

 .9:  
 _(Switability)  . 

(Functional) (non functional) 
 

.  
 _

.  
 _Uniformity  

.  



  

 
 

- 104 - 

 _  Maintaimability 
.  

    ISO 9000ISO 8402 
Dependability  .

.  
      Combatibility 

Interchangeability 
Safety

Product libility 
.  

2-   
    :  
- :  

.  
10:  

 .  
 .  
 .  
 .  
 .  

      .
:  

- .  
- .  
- .  
- .  

- :  
   

11:  
   

     :  



  

 
 

- 105 - 

- .  
- .  
- . 

   
     

Make or buy 
:  

- .  
- .  

    

.  
   

    )  (
.  

 .  
 - :  
     

Process sampling tables 
Quality controlm charts . 

 - :  
     .

100 %.  
Acceptance sampling 

.  
  



  

 
 

- 106 - 

- :  
   

.  
  ::  

- .  
- .  
- .  
- .  

  ::  
- .  
- .  
- .  
- .  
- .  
- . 

:  
 -  :

.  
 -  :

.  
 -  :.  
 -  : . 

 

12.  

:   
:  

1- :  
13.  

  
  



  

 
 

- 107 - 

2- :  

 ,  
14   .   

3- :  
 

. 
4- :  
 

) ()(15.  

:  
 :  

 

 )(16. 
 :  

 17 :  
-   
-   
-    
-   
- . 

 :  
 18. 

 :  
 

..19 .  
  
 



  

 
 

- 108 - 

 :  
 

.  
 :  

 20.  
 -                     :  

 
 .  

  
 .  

 - :  
–  :  

 .  
 -  : .  

 -   :
.  

 -   :

  :  
-. 
-

. 
-. 

 -  ::  
-   
-   
-   
- .  



  

 
 

- 109 - 

 -  :

.  
:  

- .  
- .  
- .  
- . 

 :  
. 

 -   
21:  

- 

  
-   
-   
-   
-   
- 22.  

 -   
23:  

-   
-   
-   
- 

  
-   
-    
-   
-   



  

 
 

- 110 - 

-   
-   
- 

24. 
 :  

 .  
 -   
  25:  

 )( :  
 

.  

. 
 :  

 

.  
 :  

 

 
. 

 :  

.  
:  

- .  



  

 
 

- 111 - 

- .  
- .  

:  
- .  
- .  
-  .  

 -      

. 26:  
 :  

 )(

  .  
 :  

 

. 
 :  

 
.  

:   
 Okland) 19992001 (" "

"The quality training circle  "  
 ,27:  

 ) (:  
 

  ,. 
  :  

 
.  

  



  

 
 

- 112 - 

 :  
 :  

-   
-   
-   
-    
-   
- 

.  
 :  

  

 

. 
 : 

28. 
 :  

 29:  
-   
-   
-   
-   

 :
  

30.  
    :  

 

31.  



  

 
 

- 113 - 

 :  
 

32. 
 :  

 : 
33.  

  
:  

  .  

.  
  

 :  
1- :2006159.  
2-  .

21 – 23 2003. 
3- :2003113. 
4-  :2004

101 102. 
5- Kondo Yashio, La maitrise de la qualité dans l’entreprise, Paris, 1997, p3. 

6- 9000 10011 :– – 
– - – 20009. 

7-  :373. 
8- 9 . 
9-  :

200480818283. 



  

 
 

- 114 - 

10- 17. 
11- 394041. 
12- )(9014-9000 

 :200682. 
13- 20 2011)

:(www.bordain.com/forums/index. 
14- . 
15- 2001244. 
16- . 
17- 2006197. 
18-  
19- 256. 
20-  
21-  
22-  :200430. 
23-   )(

 :200547. 
24-  2008255. 
25- 

200086. 
26- 

26 -27 
200613. 

27-  256 257. 
28-  145. 
29- 257. 
30- 147. 
31- 146 
32- 257. 
33-  258 .  

 
 

  


