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Abstract:  

This study aimed to identify the quality of the university services provided by the 
university of Djelfa, to reveal the student's point of view concerning the services and 
the degree of their satisfaction, the study has aimed to know the formed pictures for 
students concerning the university of Djelfa, in order to achieve these purposes, the 
researcher had framed a group of hypothesis to be tested and analyzed. 
Key words: university services, satisfaction. 
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