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Abstract:  

The research paper aims to highlight the role played by the ethical behavior of institutions in 
protecting the Client, and to know the extent of their awareness of the ethical behavior in their 
activities and in meeting the desires of their customers; To achieve the goal, we focused in our 
study on the branches of the Djezzy Communications Corporation in the Wilaya of Djelfa, we used 
the descriptive approach appropriate to the nature of the study and its subject, and to collect field 
information the questionnaire where we distributed 30 forms at the beginning of the year 2023, and 
we reached a set of results, including There, is a clear relationship between the ethical behavior of 
the institution and Customer protection, the study made a set of recommendations, including the 
need to define ethical policies and distribute them across the organization; Training all individuals 
to enhance their ability to face difficult ethical problems. 
Keywords: Ethical behavior, Client protection, Djezzy Communications. 
JEL Classification: M31 , M37. 
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