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The Role of the Marketing Mix in Attaining Customer Satisfaction
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Abstract:

This research aims to elucidate the relationship between the elements of the marketing mix,
which comprise service, price, promotion, distribution, personnel,processes, and physical evidence,
and customer satisfaction criteria in agencies affiliated with the company Mobilis in Tlemcen.

The marketing mix stands among the foremost activities practiced by organizations to achieve
customer satisfaction and earn their loyalty. The concept of customer satisfaction is among the
concepts that have drawn the attention of researchers and those interested in management and
marketing affairs.

This is due to the realization of many organizations and their awareness that respecting and
satisfying customers are among the reasons for their distinction and growth in the market.

The research concludes a strong meaningful correlation between the variables of the marketing mix
and customer satisfaction. Furthermore, it indicates a significant impact of some elements of this
mix on the level of satisfaction achieved by customers.

Keywords: Customer, Marketing Mix, Consumer Behavior, Service, Satisfactio

JEL Classification: M31.
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