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Abstract:  
The tourism sector is of great economic importance, and this is due to its role in 

increasing national income, creating job opportunities and achieving economic development. 
Digitization (information and communication technology) on the tourism sector in Algeria 
during the period (2000-2022), by analyzing the descriptive relationship between information 
and communication technology indicators and the tourism indicator represented by the number 
of tourists coming to Algeria.Keywords: tourism sector, information and communication 
technologies, marketing of tourism services in Algeria, tourism potential, tourist attraction. 
JEL Classification: : L83  Z3- L8 
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865984 690446 175538 2007 

988060 705187 196229 2008 

901416 936915 251145 2009 

1166287 861373 304914 2010 

1233719 8651157 3685624 2011 

1443090 1001884 441206 2012 

1637582 1159224 478358 2013 

1743084 1231896 511188 2014 

1771749 1215052 556697 2015 

1911506 1255696 655810 2016 

2070496 1415509 654987 2017 

2394887 1493245 901642 2018 

2634056 1652101 981955 2019 

2 732 731 1 768 578 964 153 2020 

2 301 373 1 361 248 940 125 2021 
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