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Abstract:  

This study aims to measure the impact of the dimensions of human resource marketing on job 
performance as a dependent variable, taking into account that the main market targeted by the 
company is a group of its employees and customers, as the study sample was made up of Mobilis 
workers, and the SPSS program and methods were used. The appropriate statistic to analyze the 
obtained results.  

The study concluded that there is a statistically significant effect of the dimensions of human 
resources marketing on the company's job performance. 
Keywords: Human Resources Marketing, Job Performance, Mobilis Company. 
JEL Classification: M53 M54. 
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 :14   

-  : ) 1)  (6.( 

- )  :7)  (11.( 

- )  :12)  (14.(  

 :. 12   

2.3) .(  

) 01 :( 
Statistiques de fiabilité 

Alpha de Cronbach Nombre d'éléments 

,812 80 

 :spss.  

) 01 () 0.812 (  

) 02 :(  

 N Moyenne Ecart type 

 80 2,6444 ,68062 

N valide (listwise) 80   

 :spss.  

 ( ) 2.64 
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3.3 .( )   

) 03 :( 
Corrélations 

   

 

Corrélation de Pearson 1 ,329 

Sig. (bilatérale)  ,007 

N 80 80 

 Corrélation de Pearson ,329 1 

Sig. (bilatérale) ,007  

N 80 80 

 :spss.  

) 03 (0.01 0.007

0.329.  

  

4.3  

.  

) 04 :(  
Récapitulatif des modèlesb 

Modèle R R-deux R-deux ajusté 
Erreur standard de 

l'estimation 

1 ,329a ,108 ,077 ,40101 

a. Valeurs prédites : (constantes),  

b. Variable dépendante :  

 :spss.  

) Y)  (X (

33%R   R-deux ) 

 ( )  ( 11%.  
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) 05 :( 
Coefficientsa 

Modèle 
Coefficients non standardisés 

Coefficients 

standardisés T Sig. 

A Erreur standard Bêta 

1 
(Constante) 1,756 ,298  5,886 ,000 

 ,202 ,109 ,329 1,846 ,007 

a. Variable dépendante :  

 :spss.  

  
Y = 0.202X + 1.756  

 :  

Y.( )  :  

X.(  )  :  

x y ) 0.202 (  

) 1.756   .  (   
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