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Competitive analysis at the level of the tourism sector  

-According to Michael Porter's competitive forces model- 
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JEL :E58M310.  
 

Abstract  
The importance of the competitive advantage stems from the fact that it is working to provide 

the competitive environment appropriate to provide efficiency in the specialization and use of 
resources, and to stimulate creativity and innovation and improve the level of services and quality 
of production not only at the industry level, but also at the level of services provided by the tourism 
sector.  

In the tourism market study, in order to enable tourism enterprises or travel agencies to 
intervene in a timely manner. 
Keywords: competitiveness, competitive advantage, tourism sector. 
JEL Classification : E58 M310. 
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