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Abstract: 
This research aims to measure the contribution of knowledge management on  

achieving sustainable competitive advantage, study sample consisted of (135) Single from 
the management board at Mobilis telecommunication company,  The data were analyzed by 
using the Statistical Package for Social Sciences (SPSS), depending on the simple 
regression, analysis of variance. 

The results of the study assured that there’s a high contribution for the knowledge 
management on achieving sustainable competitive advantage Mobilis Telecommunication 
Company.  There are statistically significant differences between knowledge management 
on achieving competitive advantage according to experience, but there are no differences to 
functions. Finally, the study encourages the Executive to establish an independent 
department for knowledge management. 

Key words: knowledge management, sustainable competitive advantage, Mobilis 
Telecommunication Company. 
JEL Classification: D83  D41 
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