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This paper aims to clarify the role of social networks in the improvement of
corporate competitiveness, we used the descriptive and analytical approach to
describe social networks and analyses corporate competitiveness, we provide
proposed model for the way social networks could improve corporate
competitiveness. We also provided some models for international companies
that used social networks to support competitiveness in addition to that we
gave reached to some findings and recommendations that benefit the subject
of the study.
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